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Along with the Phase Il community outreach Respondents
efforts, a critical component of the Phoenix BRT
program’s community education and engagement
efforts is targeted outreach to directly impacted
businesses (identified as businesses within 500
feet) along the corridor. The Phoenix BRT team
canvassed businesses to introduce the project,
share details on upcoming outreach opportunities,
share a BRT information card (in English and
Spanish), and walk them through a brief business
survey. Below is what we heard!

Who participated...

45%

g 688

21%
19%

10%

]

Business Business Other Property Property
Answer Manaaer Owner Owner Manaaer

Tvpes of businesses along the corridor:

Service 25%

No Answer 22%

Retail 21%
Restaurant 14%

Other

Professional

Educational Institution

Manufacturing or Industrial

Religious Institute

Vacant
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How long have they been open along

the corridor?

6%
Less than
a year

16%
4

1to 5 years

52%
No Answer

8%
5to 10 years

18%
> 10 years

How manv emplovees regularlvy work
from these businesses?

1%
6% [ 0
11 to 20
7
7
% ‘
50%
No Answer
- 1
5%
* 21 to 40
3%

More than 40\

NV

35%
1to 10
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How manv emplovees use transit for work?

—— 23%
0

15%
1Ttob

3%
__/5 to 10

1%
11 to 20
4%

1%
More
than 20
N/A

(Unsure)

53%
No Answer

How are these businesses accessed?

35th Ave No Answer Van Buren St Other
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